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DISCLAIMER OF LIABILITY
PLEASE REVIEW CAREFULLY THE PRESENT SECTION “DISCLAIMER OF LIABILITY”. IF YOU HAVE ANY DOUBTS
AS TO WHAT ACTIONS YOU SHOULD TAKE, WE RECOMMEND THAT YOU CONSULT WITH YOUR LEGAL,
FINANCIAL, TAX OR OTHER PROFESSIONAL ADVISOR(S).
No part of this document (hereinafter referred to as the “Whitepaper”) is to be reproduced, distributed or disseminated
without including this section “Disclaimer of Liability”.
The sole purpose of this Whitepaper is to present information about Vendio and VendiCoins, to potential token holders, in
connection with the proposed tokensale. The information is provided for INFORMATION PURPOSES only. It may not be
exhaustive and doesn’t imply any elements of a contractual relationship or obligations. Despite the fact that we make every
effort to ensure the accuracy, up to date and relevance of any material in this Whitepaper, this document and materials
contained herein are not professional advice and in no way constitutes the provision of professional advice of any kind.
Further, Vendio reserves the right to modify or update this Whitepaper and information contained herein, at any moment
and without notice. To the maximum extent permitted by any applicable laws, regulations and rules, Vendio doesn’t
guarantee and doesn’t accept legal responsibility of any nature, for any direct or indirect, special, incidental, consequential
or other losses of any kind, in tort, contract or otherwise (including but not limited to loss of revenue, income or profits, and
loss of use or data), arising from or related to the accuracy, reliability, relevance or completeness of any material contained
in this Whitepaper. Further, Vendio does not make or purport to make, and hereby disclaims, any representation, warranty
or undertaking in any form whatsoever to any entity, person, or authority, including any representation, warranty or
undertaking in relation to the truth, accuracy and completeness of any of the information set out in this Whitepaper. You
should contact relevant independent professional advisors before relying or making any commitments or transactions based
on the material published in this Whitepaper.
This Whitepaper is not subject to any legal system and is not governed by any law. No regulatory authority has examined or
approved of any of the information set out in this Whitepaper, and no such action has been or will be taken under the laws,
regulatory requirements or rules of any jurisdiction. The publication, distribution or dissemination of this Whitepaper does
not imply that the applicable laws, regulatory requirements or rules have been complied with. The information in this
Whitepaper may not be exhaustive and does not imply any elements of a contractual relationship. The content of this
Whitepaper is not binding for Vendio and its affiliates and Vendio reserves the right to change, modify, add, or remove
portions of this Whitepaper for any reason at any time before, during and after the sale of Tokens by posting the amended
Whitepaper on the website.
You do not have the right and should not purchase VendiCoins if you are (i) a green card holder of the United States of
America, or (ii) a citizen or a resident (tax or otherwise) of the United States of America, Puerto Rico, the Virgin Islands of
United States, or any other possessions of the United States of America, or People’s Republic of China, or person of that
states or (iii) a citizen or resident (tax or otherwise) of any country or territory where transactions with digital tokens and/or
digital currencies are prohibited or in any other manner restricted by applicable laws, a citizen or resident (tax or otherwise)
of any country or territory where transactions with digital tokens and/or digital currencies are prohibited or in any other
manner restricted by applicable laws.
Purchased tokens cannot be offered or distributed as well as cannot be resold or otherwise alienated by their holders to
mentioned persons. It is your sole responsibility to establish, by consulting (if necessary) your legal, tax, accounting or other
professional advisors, what requirements and limitations, if any, apply to your particular jurisdiction, and ensure that you
have observed and complied with all restrictions, at your own expense and without liability to Vendio.
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The VendiCoin is not a digital currency, security, commodity, or any other kind of financial instrument and has not been
registered under the Securities Act of 1933, the securities laws of any state of the United States of America or the securities
laws of any other country, including the securities laws of any jurisdiction in which a potential token holder is a resident. This
Whitepaper is not a prospectus or a proposal, and its purpose is not to serve as securities offer or request for investments
in the form of securities in any jurisdiction. However, in spite of the above, legislation of certain jurisdictions may, now or in
future, recognize VendiCoins as securities. Vendio does not accept any liability for such recognition and/or any legal and
other consequences of such recognition for potential owners of VendiCoins, nor provide any opinions or advice regarding
the acquisition, sale or other operations with VendiCoins, and the fact of the provision of this Whitepaper doesn’t form the
basis or should not be relied upon in matters related to the conclusion of contracts or acceptance acquisition decisions. This
Whitepaper doesn’t oblige anyone to enter into any contract, to take legal obligations with respect to the sale or purchase of
VendiCoins, and/or to accept any crypto currency or other form of payment. In the event of doubt, potential owners of
VendiCoins are advised to contact relevant independent professional advisors, on the above matters.
Certain statements, estimates and financial information contained in this Whitepaper constitute forward-looking statements
or information. Such forward-looking statements or information involve known and unknown risks and uncertainties which
may cause actual events or results to differ materially from the estimates or the results implied or expressed in such
forward-looking statements or information. Further, all examples of calculation of income and profits used in this Whitepaper
were provided only for demonstration purposes or for demonstrating the industry's averages. For avoidance of doubt,
nothing contained in this Whitepaper is or may be relied upon as a guarantee, promise, representation or undertaking as to
the future performance of Vendio and/or VendiCoin, and/or promise or guarantee of future profit resulting from purchase of
VendiCoin.
VendiCoins cannot be used for any purposes other than as provided in this Whitepaper, including but not limited to, any
investment, speculative or other financial purposes. VendiCoins confer no other rights in any form, including but not limited
to any ownership, distribution (including, but not limited to, profit), redemption, liquidation, property (including all forms of
intellectual property) in Vendio or any company affiliated with Vendico, or other financial or legal rights, other than those
specifically set forth below. While the community's opinion and feedback can be taken into account, VendiCoins do not give
any right to participate in decision-making or any direction of business related to the Vendio activities.
The English language Whitepaper is the primary official source of information about the project. The information contained
in English language Whitepaper may from time to time be translated into other languages. In the course of such translation
some of the information contained in the English language Whitepaper may be lost, corrupted or misrepresented. The
accuracy of such alternative communications cannot be guaranteed. In the event of any conflicts or inconsistencies
between such translations and the official English language Whitepaper, the provisions of the English language original
document shall prevail.

By continuing reading this Whitepaper, you confirm that you have read, understood, accepted, and
agreed with, all information and limitations set forth in the above section "Disclaimer of Liability".
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1 | MARKET RESEARCH & INDUSTRY PROBLEMS
1.1 | The Future of Digital Advertising and Video Consumption

How common is it to see someone deeply engrossed in a video on their mobile device or laptop? In just a few
years, it will take an individual more than 5 million years to watch the amount of video that will cross global IP
networks each month. Every second, over a million minutes or almost 17,000 hours of video content will cross
the network by 2021, according to Cisco [1].
In just one second – more video will move across the internet than you could watch in almost two years of
doing nothing else, including sleeping. Online video is changing how businesses and brands communicate with
customers and how we communicate with one another.

US SOCIAL VIDEO AD SPEND

Statistics show that as video consumption continues
to increase year-over-year consumers are finding
more ways to consume video. The relationship
between video, consumers and advertising is a
symbiotic one that grows and thrives together. 45% of
people watch more than an hour of Facebook or
YouTube videos a week [2].
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IN US DOLLARS ($) BILLIONS
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That translates to 100 million hours of video being
watched every day on Facebook alone [3]. With this
extreme rate of consumption, 46% of marketers plan
to add Facebook video to their content strategy in the
next year [4].
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Video advertising via social media is expected to
grow to US $17 billion by 2021. [5]

1. Forbes: Top 10 Video Marketing Trends And Statistics Roundup 2017
2. Hubspot, 2016
2. TechCrunch, 2016
4. Hubspot, 2017
5. Digital Video Ad Committee (Russia) iab.com, 2016
6. Streamingmedia.com
7. Theguardian.com
8. Interpublic.com
9. Invespcro.com
10. Vendio Interactive, 2018 User Poll
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1.2 | The Global Problems With Today's Digital Video Advertising
Consumers want a good user experience when they watch videos and it’s something that the online video
industry has been promising for years. However, when it comes to content that is supported by advertising, the
market is broken, and the user experience is diminished.
Day after day, site after site, the same pre-roll ads are delivered 10 times in a row no matter what the video
content is. For example, on the CNN, ESPN, and NFL websites, the same exact ad can often be seen running
on every clip watch. On certain sites, the content being watched is available in HD quality, but the pre-roll ad is
delivered in SD quality. Some websites will deliver a 4:3 ad inside a 16:9 player. One site will run a 30-second
pre-roll ad before a video clip that is only 30-45 seconds. Ads often tend to pop-up in the most random and
inappropriate moments. [6]
Below are examples of how a typical GEICO advertisement is displayed on the Vendio platform
compared to competitors. Vendio's smart tech will automatically detect the aspect ratio of all video
content being displayed.

Websites often treat video advertising differently, whether it’s the format, length, quality, or functionality of the
ad. Viewers are not the only one's unsatisfied with today's video providers - celebrities like Taylor Swift are
fighting back against platforms like Youtube and seeking a new video platform. [7]
IPG indicates that 66% of viewers skip ads as soon as they can (4-5 seconds into the ad). [8]
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Irrelevant banner ads.
Waste of money by advertisers.
Poor advertisement metrics.
Ads interrupt viewing.
Seeing the same ads multiple times.

Video ads popping up without any warning.
Video ads interrupt important or exciting streams.
The user experience is subpar at best.
The user experience is dysfunctional at worst.
Seeing the same ads multiple times.

User complaint sources gathered from Vendio Interactive, 2018 User Poll. [10]
These problems lead to the viewer getting frustrated and the video creator losing views and advertiser interest.
Online video, mobile video, and live streaming video viewers are seeking an alternative to the industry giants
like Youtube, Twitch, Hulu, Livestream. The market is suited for a new brand to become to go-to choice for
viewers, content creators, and advertisers.
According to research by Invesp, the average person is served over 1,700 banner ads per month with only
about half of them being viewed. That means that only one in a thousand ads in a campaign is clicked. It is
Vendio's belief that these poor metrics are attributed to a lack of high quality and innovative technology within
the digital advertising space. Click rates for display ad campaigns average only 0.1%. [9]
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2 | THE VENDIO SOLUTION
2.1 | What Is Vendio?
Vendio is a digital advertising platform designed with video in mind. This platform bridges the communication
gap between a publisher's media, viewer interest and the advertiser by connecting relevant ads to the
publisher’s media being consumed by the viewer. The platform is built around smart contracts that are executed
using Vendio tokens.
MORNFORMATION IN SECTION 2: INTRODUC

2.2 | A Superior Advertising Method: How Vendio Cures A Broken Industry
The Vendio Platform implements a proprietary
tagging algorithm appended to a piece of
video content at specific times during a
specific video duration, selected by the
publisher. These tags accurately describe the
visual content being displayed during the
specific period of time selected. The data
contained within these tags is then shared
with potential advertisers of the publisher’s
choice who select the best advertisement to
match the specific content tagged by the
publisher at the specifically selected
timeframe.
This type of advertisement becomes the most relevant targeted market ads for video advertising ever introduced
to the industry. The advertisement is no longer haphazardly chosen or displayed at random times. Instead, it is
selected specifically to match whatever is being viewed on-screen during the selected time.
In the example on the next page, we use a typical Youtube ad to compare with the Vendio platform to display
the differences between the two. On the other hand, Youtube advertising is based on Google Ads, the ad is
primarily based on your search history. Because Vendio is based on what is happening on screen, in real-time,
the advertisement is highly relevant to what we are watching.
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In this example, we see both ads, side by side. On the left side, we see the Vendio platform displaying as an
advertisement for Rayban Sunglasses. On the right side, we see the Youtube platform displaying an
advertisement for Valvoline Motor Oil.
VIEW THE LIVE EXAMPLE BELOW AT VENDICOINS.COM.
SLIDE THE PINK BAR ON THE SITE TO SEE THE DIFFERENCE.

The ad is highly relevant to what is happening on the screen.

The ad is typically not relevant to what is happening on the
screen.

The ad pops up at the perfect time, not blocking any contextual
graphics or obstructing any assets in the video.

The ad pops up over the actors' name credits, obstructing
assets in the video.

The ad only remains on screen long enough to gain interest and
disappears shortly after, without requiring any action from the
viewer.

The ad lingers without leaving the screen until it is physically
clicked by the viewer.

The ad is slim, small and conservative in size. (multiple formats
available for various ads)

The ad is oversized and takes up too much of the screen.
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2.3 | Why Blockchain Technology?
Allows Vendio to reward viewers with tokens for performing tasks like actively interacting on the platform,
providing accurate ratings, tagging portions of videos with accurate descriptions, clicking on ads or watching
videos.
Added levels of security by providing token holders the option to hold their tokens in their own off-site
decentralized personal wallet, reducing potential risk in the event of a hacker attack.
Provides advertisers with the opportunity to preload funds, via smart contracts.
Provides advertiser customization options like how long their ad campaigns will run after publishing live, how
much they would like to spend on each ad campaign and provides the ability for advertisers to test the
success rates of certain campaigns with different budgets, saving them money on every single campaign.
Advertisers launching campaigns, using VendiCoins, receive discounts over launching with fiat money - all
regulated by smart contracts.

2.4 | The Vendio DEMO
Vendio is developing a platform to bringing its digital advertising services to a new level. The next stage in its
development is the release of the platform which will allow advertisers and publishers to connect the most
relevant advertisements and content for the most visceral viewer engagement. The Video Interactive Platform
(VIP) will utilize its own tokens known as VendiCoins - VENDI, to feed all in-app and on-site transactional
processes. The platform is expected to be ready for release in late 2018 with continued development into 2019
You are encouraged to test the platform demo, which is available for viewing by visiting:

https://app.atomic.io/d/YEotkFpnGG6t
This Whitepaper highlights the key stages and features of the Video Interactive Platform (VIP) and the future
trajectories in which its products will be developed.
To use Video Interactive Platform (VIP), users are required to have VendioCoin (VENDI), which is a fuel for all of
the transactions within Video Interactive Platform (VIP) and may be used as a means of payment for services
provided within the system.
Further details of the Token sale and the potential benefits of VENDI ownership are provided in this Whitepaper.
KYC and AML compliance is mandatory. All prospective token holders must pass this standard
procedure prior to receipt of tokens.
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This demo provides an interactive tour of the prospective platform design, flow and functionality from a user
interface perspective.
STEP 1:
The demo starts by allowing you to register as a publisher on the site.
STEP 2:
Upon registering for a publisher profile, the publisher then uploads a video to the site (a preloaded video is
used for this demo purpose).
STEP 3:
Once the video clip is loaded, the publisher is then instructed on how to select specific portions of the video
which are then tagged with keywords that are relevant to what is happening on screen during that selected
period of time. These tags are shared with the advertisers to match the perfect ad for the selected clip.
ADDITIONAL STEPS:
The demo continues to walk the publisher though adding relevant information and ultimately publishing their
video and making it available to advertisers for ad placement.

*Baby Driver (2017) image courtesy TriStar Pictures
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3 | VENDIO TOKEN SALE OVERVIEW
3.1 | VENDI Token Overview
VENDI token is ERC-20 Ethereum-based utility token which can be used in multiple ways inside Vendio
Platform, such as:
Advertising placement fees
Means of payment for vendor’s goods offered on their websites
In App purchases
Pay for all in App fees
All the prices on the platform will be determined in tokens at more favorable rates than in fiat currency and/or
cryptocurrency.
Vendicoin token VENDI – is the core of all transactions made in the Video Interactive Platform (VIP).
No payment or transaction can be conducted without VENDI, which is regulated by smart-contracts.
The primary issue of VENDI tokens will be after the Token Sale.
Customers that would like to pay for services in fiat rather than Vendicoins pay 25% extra cost. Clients can do
both – token and non-token system usage, but the use of VENDI tokens offers significant benefits like
discounts.

3.2 | Purpose of the Token Sale
Vendio is offering to potential users of its Video Interactive Platform (VIP) the ability to purchase its own VENDI
tokens through a Pre-ICO event that commences on September 15, 2018.
The VENDI token is based on the decentralized Ethereum market standard smart contract ERC20 token.
Formed within the blockchain and subject to automatic execution upon the occurrence of pre-defined criteria
and events and subject to certain conditions, VENDI tokens are valid indefinitely and are the property of their
respective holders.
VENDI tokens will be distributed in proportion to the distribution chart in this Whitepaper. All purchased tokens
will be distributed in direct proportion to the amount paid by the participants during the Token Sale. All
organization and implementation processes connected to a successful Vendio Token Sale have been prepared
in accordance with industry best practices.
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3.3 | Vendicoin Token Economics
TOKEN

VENDI

PLATFORM

ERC20

START DATE

SEPTEMBER 15, 2018

DURATION OF TOKEN SALE

70 DAYS

PRICE OF TOKEN

$0.20

TOTAL SUPPLY

50,000,000

HARDCAP

$10,000,000

SECURED METHODS OF PURCHASE

ETHEREUM, BITCOIN, BITCOIN CASH

TOKEN ACTIVATION DATE

UPON COMPLETION OF TOKENSALE

TOKEN PURCHASE SITE

HTTPS://TOKENSALE.VENDICOINS.COM

ALL FUNDS ARE KEPT IN ESCROW THROUGHOUT
THE ENTIRE TOKENSALE PROCESS
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3.4 | Pre-sale Bonus

BONUS

MINIMUM

ROUND #

DATE

LENGTH

STAGE 1 (pre-sale)

9/15/2018

10 DAYS

25%

$25,000

STAGE 2 (pre-sale)

9/25/2018

8 DAYS

15%

$10,000

STAGE 3 (pre-sale)

10/3/2018

5 DAYS

10%

$5,000

STAGE 4 (ICO)

10/8/2018

2 DAYS

5%

NO MIN

STAGE 5 (ICO)

10/10/2018

10 DAYS

2.5%

NO MIN

STAGE 6 (ICO)

10/20/2018

3 WEEKS

VARIES

NO MIN

--- TOKEN SALE TO END ON NOVEMBER 10, 2018 --- Vendio reserves the rights to add or change bonuses. Additional bonus scheduling to be released - - Each round starts at 12:00 PM (EST) -
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3.5 | Distribution of VENDI Tokens
60% total distribution to the Community
20% will be rewarded to the Partners
10% will be allocated for Development
10% will be rewarded to the Team
The distribution of funds is separated into four key sections. The Community, The Partners, The Development
Fund, and The Team. The Community will be receiving the majority of tokens in the amount of 60%. This
allows the community to have the token necessary to function within the platform. There will be 20% of the
tokens reserved for Vendio Partners that can help expand the platform's functionality and usage. The
Development Fund is comprised of 10% of the tokens being utilized to reward new members, the most active
members, attract new advertisers that can help grow the platform etc. The team remaining 10% of the tokens
are allocated for the team to operate company functions, not limited to project development and
operations. As an extra level of security for potential token holders and purchasers, all tokens are held in
Escrow during the token sale.

Development Fund
10%

Distribution
Chart.

Team
10%

Partners
20%

Community
60%

VENDI Tokens will be available for purchase on September 15, 2018
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3.6 | Escrow Information
Funds received from the sale of VENDI tokens will be placed into escrow until the end of token sale. Funds will
be released from the escrow to Vendio after the end of token sale and as token holders receive their tokens.

3.7 | KYC Protocol & Blacklisted Regions
Due to the risks connected with cryptocurrencies, Vendio has implemented certain measures aimed to prevent
money laundering and terrorist financing. Any purchase of VENDI tokens is subject to Vendio’s anti-money
laundering (“AML”) and “know your customer” (“KYC”) procedures being satisfied. These procedures will apply
on all or any of the token sale stages and, in any other cases as Vendio deems necessary or desirable in
connection with its AML and KYC policies and procedures.
All potential purchasers must successfully complete the AML and KYC policies and procedures in order to
participate. VENDI tokens are not being offered to a green card holder of the United States of America, or a
citizen or a resident (tax or otherwise) of the United States of America, Puerto Rico, the Virgin Islands of United
States, or any other possessions of the United States of America, or People’s Republic of China, or person of
that states or a citizen or resident (tax or otherwise) of any country or territory where transactions with digital
tokens and/or digital currencies are prohibited or in any other manner restricted by applicable laws, a citizen or
resident (tax or otherwise) of any country or territory where transactions with digital tokens and/or digital
currencies are prohibited or in any other manner restricted by applicable laws.
By way of example, an individual will be required to produce the original passport or identification card or copy
duly certified by a public authority, together with original documents evidencing his/her address such as a utility
bill or bank statement or duly certified copies. The details given above are by way of example only and Vendio
will request such information and documentation as it considers is necessary to comply with Vendio's KYC and
AML policies and procedures.
KYC and AML procedures will be implemented via token sale platform and provided by SumSub company.

15

4 | ABOUT THE TOKEN
4.1 | How VENDI Tokens Benefit Everyone
The Video Interactive Platform (VIP) utilizes VendiCoins – VENDI tokens to feed all in-app and on-site
transactional processes. VENDI tokens are at the epicenter of the Video Interactive Platform (VIP) as they
serve to feed the gas used to drive the platform functions among other features. VENDI tokens are used by and
directly benefit all parties involved.

The Publisher
Publishers utilize VENDI tokens for the following:
Feed gas prices involved in listing content.
Feed gas prices involved in withdrawing account funds.
Reward viewers with VENDI tokens as an incentive to share content.
Deep discounts for using VENDI instead of fiat.

The Advertiser
Advertisers utilize VENDI tokens for the following:
Feed gas prices involved in bidding to run advertising campaigns on publisher content.
Feed gas prices involved in launching advertising campaigns.
Feed gas prices involved in rewarding publishers for driving views to campaigns on content.
Feed gas prices involved in funding account.
Reward viewers with VENDI tokens for engaging in their advertisements.
Deep discounts for using VENDI instead of fiat.
Advertisers with 5000 or more VENDI tokens deposited in the platform get deep discount on price per click

The Viewer
Viewers utilize VENDI tokens for the following:
Feed gas prices involved in withdrawing account funds.
Spend earned VENDI tokens on products and services offered by the advertiser.
Donate VENDI to their favorite content creating publishers.
VENDI token users get deep discount on vendor’s website when clicking an ad link.
Users of the platform are rewarded with VENDI tokens by referring new sign ups to the platform (Not valid
during tokensale)
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5 | THE FUTURE OF VENDIO
5.1 | Vendio Roadmap
Moving forward beyond the Token Sale, Vendio has outlined an executable plan of action to bring its platform
to additional phases. These phases include the following:
Token Sale Launch & Team Expansion - Q3-Q4 2018
In preparation of the online platform launch, Vendio will be launching a campaign to hire up to 50 new
employees to fill various positions within Vendio - from sales, software development, customer service,
publisher outreach etc. The token sale will commence during this time.
Online Platform Launch - Q1 2019
The Vendio Interactive Platform (VIP) is expected to launch during the first quarter of 2019. The platform will
add enhanced features to the currently published demo with added features and functionality pertaining to
security, user interface, interaction, and algorithms. During the launch, advertisers and publishers alike will
have the opportunity to test the new site platform with special invites allowing them to test their videos and ads
before fully launching their campaigns.
Continued User Interface (UI) Enhancement - Q2 2019
As the first users of the platform, you will have a unique opportunity to help the platform grow and thrive. User
feedback during this time will be used to enhance the user experience and interface.
Mobile App Launch - Q3 2019
The Vendio Mobile Application for Android and iOS will provide all the same features as the web application.
Vendio's Future Plans - 2020
The future of Vendio is bright. With many new progressive implementations on the horizon, our plans include
creating a streaming platform for video comprised of series, movies and more.
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6 | RISK FACTORS
Purchase of VENDI tokens (hereinafter referred to as the "Token" or "Tokens") may be associated with a high
degree of risk. To protect the interests of Token's potential purchasers, Vendio (hereinafter in this article “Risk
Factors” referred to as the "Company") team conducted an analysis of such potential risks and outlined the
result of this analysis in this chapter of the White Paper.
IMPORTANT: THE LIST OF RISK FACTORS DESCRIBED BELOW IS NOT EXHAUSTIVE. IN ADDITION TO
THE RISKS DISCLOSED IN THIS WHITEPAPER, THERE MAY EXIST OTHER RISKS, WHICH COMPANY
TEAM AT PRESENT CANNOT REASONABLY FORECAST. THE COMPANY RESERVES THE RIGHT TO
UPDATE THIS LIST OF RISK FACTORS AND DISCLOSURES FROM TIME TO TIME.
These risks can materialize in other forms of risk than those specified here. Prior to acquiring Tokens, each
potential Token purchaser is advised to carefully review all the information and assess the risks of such
purchase, including but not limited to, the risks set forth in this White Paper and to decide upon purchase of
Tokens based on such assessment.

6.1 | Technical and Technological Risks
6.1.1. Risks of the Blockchain. Tokens are released on Ethereum blockchain. In this regard, any malfunction of
the Ethereum protocol may lead to a restriction in the use of Tokens, and/or to the fact that Tokens or the
platform will function in an unforeseen manner. A high degree of technical expertise is needed to understand
the Tokens and platform. A potential purchaser should not proceed with a purchase of the Tokens unless
he/she fully understand the technical aspects involved.
6.1.2. Risk of Hacker Attacks on the Platform, Smart Contracts, or Tokens.
Tokens can be expropriated and / or stolen, by hacking Tokens, or otherwise. Hackers or other groups or
organizations may attempt to intervene in a smart contract or Tokens in various ways, including, but not limited
to, virus attacks, DDOS attacks, concerted attacks, network attacks, and denial of service attacks, and others.
In addition, since the Ethereum platform is based on open source software, there is a risk that Ethereum smart
contracts may contain intentional or unintentional errors or shortcomings that could adversely affect Tokens or
lead to loss of Tokens, or loss of access or control Tokens. In the event of such an error or weakness of the
software, there can be no remedy, and tokens owners are not guaranteed any compensation or compensation.
6.1.3. Risk of Hacker Attack on the Computer of Token Holder, or Loss of Passwords/Private Keys.
Purchased Tokens can be stored by the token holder in her\his digital wallet or safe, for which a password, a
digital key or a combination of digital keys is required. Accordingly, the loss of the necessary keys associated
with such digital wallet or safe, can lead to loss of access to Tokens. In addition, any third party that gets
access to such passwords and / or private keys (by way of getting (through hacking, or negligence of token
holder) access to login credentials of token holders' hosting-wallet, or otherwise), will be able to use Tokens of
the token holder. Company assumes no liability for such losses.
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6.2 | Regulatory Risks
6.2.1. Risk of Regulatory Uncertainty.
Regulatory status of cryptographic tokens, digital assets and blockchain technology, is unclear or not defined in
many jurisdictions. It is possible that such technologies, and, in particular, Tokens, will in future become subject
to one or more (adopted or new) interpretations of laws (or other regulations), court judgments, or actions by
various regulatory bodies around the world, including, but not limited to, the imposition of restrictions on the use
or possession of digital tokens, such as Tokens. Such changes can adversely affect Tokens in various ways,
including, for example, determination that Tokens are regulated financial instruments that require registration or
compliance with other legal requirements and procedures. Company may stop distributing Tokens, developing
a platform or terminating operations in a particular jurisdiction if the actions of regulatory authorities of the
relevant jurisdiction make it illegal or not commercially viable to proceed.
6.2.2. Risk of Inability to Obtain, Maintain or Renew Licenses and Permits.
As of the date of Tokens sale, there are no statutory requirements requiring Company to obtain any licenses
and permits necessary for the sale of the Tokens, but the risk that such legislative requirements may be
enacted in the future cannot be ruled out. In this event, possibility of sale and further use of Tokens will depend
on the procedure of issuing such licenses and permits, and on compliance with their terms. We cannot exclude
that requirements of the law will be technically or economically unachievable for Company. Company may stop
distribution of Tokens and development of a platform, or terminate operations in a particular jurisdiction in the
event of economic, technological or other inability to obtain the required licenses or permits under such
jurisdiction.
6.2.3. The Risk of Governmental Action.
The industry of blockchain and tokens is new, and simply by virtue of novelty can be subject to increased
supervision and regulatory control, including investigations or enforcement actions. There can be no guarantee
that the government will not study the activities of the parties. Such an investigation may have a significant
negative impact on Tokens and/or platform development.

6.3 | Business Risks
6.3.1. Risk of Failure in Development.
It cannot be excluded that for various reasons, including but not limited to, reasons of insolvency of business or
technological strategies or business arrangements, technological problems, emergence of new technologies,
etc., that the model that Company developed and described in this Whitepaper, will not achieve the desired
functionality, be inoperative, or work in a way different from what developers designed it for. Also, we cannot
exclude the risk that for these or other reasons, development and implementation of the model can take longer
than Company predicts at the moment, and when the model is ready, it will appear to be outdated and/or
irrelevant.
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6.3.2. Risk of Insufficient Implementation.
It cannot be excluded that, for various reasons, including, but not limited to, for reasons of insolvency of
marketing strategies, external constraints, or competitors' actions, the model developed by Company and
described in this Whitepaper model may appear to be unpopular and/or unclaimed, lacking use and application.
6.3.3. Risk of Dependence on Third Parties.
Even after the launch, the model developed by Company and described in this Whitepaper will rely, wholly or
partially, on third parties, for adoption and implementation of certain functions, as well as for continuing its
development, maintenance and support. Though above-mentioned third parties are carefully selected by
Company team, there is no insurance or guarantee that these third parties will do their job properly, or
otherwise meet users' needs, and this can have a significant adverse impact on the platform.
6.3.4. Risk of Loss of Cash.
The project described in this Whitepaper, the model developed by Company, the platform being created, as
well as any funds collected within the framework of the ICO described, are not insured. In case of failure of the
project for any reason, loss of functionality of the Token or platform, there is no private or public insurance
representative to whom token holders can apply for reimbursement.
6.3.5. Risk of Force Majeure.
In the future, there may occur extraordinary circumstances that Company cannot reasonably anticipate or
prevent and that may become subject to restrictions or impediments to the operation of Company or Token
platform. Company performance may be interrupted, suspended or delayed due to force majeure
circumstances. For the purposes of this White Paper, force majeure shall mean extraordinary events and
circumstances which could not be prevented or controlled by Company and shall include acts of nature, wars,
armed conflicts, mass civil disorders, industrial actions, epidemics, lockouts, slowdowns, prolonged shortage or
other failures of energy supplies or communication services, acts of municipal, state or federal governmental
agencies, other circumstances beyond Company’s control, which were not in existence at the time of the
release of this White Paper.
6.3.6. Value of Tokens.
Once purchased, the value of Tokens may significantly fluctuate due to various reasons, and Company is not
responsible for any changes in Token price, or the failure of Tokens to meet buyers’ expectations. Company
does not guarantee any specific value of Tokens over any specific period of time. Company shall not be held
responsible for any change in the value of Tokens. Once purchased, Tokens will have no value outside of their
intended use of exchanging for services within the Company’s ecosystem/platform. Tokens are not and will not
be intended to constitute securities, digital currency, commodity, or any other kind of financial instrument.
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6.3.7. No Guarantee of Income or Profit.
Company does not guarantee any income or profit from Tokens because Tokens are only intended to be used
within Company’s system and do not have any value beyond it. Company does not in any way whatsoever
guarantee any income or profit from its services. It shall be your sole responsibility to weigh all the available
information and risks prior to using Company’s services. Company shall not be liable for any potential loss or
damages.
6.3.8. Tokens are Non-Refundable and Provided on an “As Is” Basis.
Company is not obliged to provide Token purchasers/holders with a refund for any reason and Token
holders/purchasers will not receive money or other compensation in lieu of a refund. Tokens are also not
redeemable at the option of the respective holders. Statements set out in this White Paper are merely
expressions of the Company’s objectives and desired work plan to achieve those objectives. and no promises
of future performance or price are or will be made in respect to Tokens, including no promise of inherent value,
and no guarantee that Tokens will hold any particular value. The Tokens are provided on an “as is” basis.
Company, its affiliates, their respective directors, officers, employees, shareholders, affiliates and licensors
make no representations or warranties of any kind, whether express, implied, statutory or otherwise regarding
the Tokens or platform, including any warranty that the Tokens and platform will be uninterrupted, error-free or
free of harmful components, secure or not otherwise lost or damaged. Except to the extent prohibited by
applicable law, Company, its affiliates, and each of their respective directors, officers, employees,
shareholders, affiliates and licensors disclaim all warranties, including any implied warranties of
merchantability, satisfactory quality, fitness for a particular purpose, non-infringement, or quiet enjoyment, and
any warranties arising out.
6.3.9. Nature of Tokens.
Except as explicitly set out in this White Paper, Tokens do not have any rights, uses, purpose, attributes,
functionalities or features, express or implied, including, without limitation, any uses, purpose, attributes,
functionalities or features in Company’s ecosystem/platform. Company does not guarantee and is not
representing in any way that the Tokens have any rights, uses, purpose, attributes, functionalities or features.
The purchase of Tokens does not provide a potential purchaser with rights of any form with respect to the
Company or its respective revenues or assets, including, but not limited to, any voting, distribution, redemption,
liquidation, proprietary (including all forms of intellectual property), or other financial or legal rights, as well as
Token is not a loan to the Company, Company does not provide potential purchaser with any ownership or
other interest in the Company or Company’s business.
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6.4 | Other Risks
6.4.1. Taxes.
Token holders are solely responsible for determining if the transactions contemplated herein are subject to any
applicable taxes whether in their home country or in another jurisdiction. It will be the sole responsibility of
Token holders to comply with the tax laws of any jurisdictions applicable to them and pay all relevant taxes.
6.4.2. Disclosure of Information.
Personal information received from Tokens holders, the information about the number of Tokens owned, the
wallet addresses used, and any other relevant information may be disclosed to law enforcement, government
officials, and other third parties when Company is required to disclose such information by law, subpoena, or
court order. Company shall at no time be held responsible for such information disclosure.
6.4.3. Risk of Insufficient Information.
Tokens are at the very early developmental stage and their philosophy, consensus mechanism, algorithm, code
and other technical specifications and parameters could be updated and changed frequently and constantly.
While this White Paper as of at the date of its publication contains up-to-date key information related to Tokens
and Company’s platform, such information it is neither exhaustive nor final and is subject to adjustments and
updates that Company may make from time to time. Company is not in a position, nor is it obliged to report on
every detail of the development of Tokens and other elements of the system presented by Company and
therefore will not necessarily provide timely or full access to all the information related to Tokens, but it will use
its reasonable efforts to regularly update this White Paper to reflect the most recent changes.
6.4.4. Company’s Project may not Meet Expectations of Token Purchasers.
Due to the fact that Company’s services are under development, it is possible that they may undergo significant
changes before their final release. Consequently, the expectations of Token holders regarding the existence
and functionality of Company’s services and Tokens may not be fulfilled.
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